the town that also received the personalized training. Still, the training had a specific noticeable effect. In the control town and the town receiving only the mass media information, few people managed to quit smoking. But of the people who received individualized instruction, half of those who had been smokers quit.
There are many questions that would have to be answered before a program similar to the Three Community Study could be widely applied to alcohol problems. For instance, what is the best way to scale up a relatively small program to a national equivalent? In the Three Community Study, the organizers of the program were highly committed. In a national program of alcohol education, the organizations called upon to administer the program may initially be skeptical or indifferent. Nevertheless, the combination of mass media health information and personalized training is a promising one. Educational training programs on alcohol would be a valuable step forward, although at this stage their primary goal should be the collection of further research data.
Lessons for Future Educational Campaigns
The Three Community Study demonstrated several important rules that any similar program should follow. An important set of rules concerns the messages sent through the mass media. "A message should not try to be all things to all people," writes Hochheimer. "It should be targeted to a specific audience, which involves defining who that audience is, what those people are like, what it is we want to change, what the best strategy is to change it, and what is the most efficacious method of disseminating that information." This approach acknowledges "that the audience is an equal partner in the communication process," according to Hochheimer.
The source of the message is also important. The credibility, attractiveness, and forcefulness of the source all influence how much impact a message has. For instance, in some cases the government may not have much credibility as a source of healthsive training had the largest initial overall reduction in risk. But by the end of two years, the town re-blems work best by combining edu-
